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Integrated Marketing Communication
Max Marks:

Duration:
Instructions: All

Attempt the following

compulsory,

a) [:xplain the role ot'advertising in Integrated Marketing
Communications (lMC). Conclude the iole of digital
advertising play in an IMC strategy. :

b) Explain the integrated marketing system. what are the key
components of an Integrated Marketing System?

c) Inference the career opportunities in selling. Explain Some
skills that are important for a career in selling. outrine the
industries that offer selling opportunities.

or
d) Explain in your word as "selling makes it simple for each

coltsLrmer community to buy their product or Service',.

Q.2 Attcnrpr thc lbllon ing
purchase decision.
with iuitable example in

c) Conclude the in-personal selling affected

or
buying motives that influence
personal selling with suitable
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a) Explain the concepr ot'Motivation in
b) Explain the Maslow's need hierarchy

marketing.

Explain the

decisions in

Explain the
activities.

Attempt the following
Explain the importance of presentation
selling.

b) Elaborate the in-rportance to efl'ectivery handling ob.iections
selling and the common types of objections encountered
sel I i ng.

c) ConclLrde the closing of the sale important in selling. Explain
the diff.erent types of sales closing.

customer.

company's approaches to optimize its post-sales 09
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Attempt the following
a) Explain the concept of advertising and the key features of

advertising

Elaborate on the roles do adverti
compose that advertising agencie
process.

or
Elaborate that advertising benefit
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contributes to the economy over

consumers and advertising
Il to the Organization with

suritable example.

ers play in advertising. And
contribute to the advertising
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